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ABSTRAK 
 
Tujuan penelitian ini adalah untuk mengetahui pengaruh fashion 
interest terhadap fashion leadership, pengaruh fashion interest terhadap 
importance of being well dressed, pengaruh importance of being well 
dressed terhadap anti fashion atttitude, pengaruh fashion interest terhadap 
credit cards use, pengaruh credit card use terhadap compulsive buying, 
pengaruh fashion interest terhadap compulsive buying di toko sepatu 
Charles & Keith Surabaya.  
Metode yang dipakai untuk mengumpulkan data adalah dengan 
membagikan kuesioner kepada 150 responden dengan karakteristik  
merupakan konsumen wanita, pengunjung tetap Charles & Keith Surabaya, 
membeli sepatu di toko tersebut dalam 3 bulan terakhir, memiliki kartu 
kredit dan menggunakannya untuk membeli sepatu di Charles & Keith, dan 
bertempat tinggal di Surabaya.  Teknik pengambilan sampel yang dipakai 
disini yaitu non probabilitas, yaitu dengan cara convenience sampling dan 
purposive sampling. Teknik analisis data menggunakan analisis structural 
equation modelling dengan AMOS. 
Hasil penelitian menunjukkan bahwa fashion interest tidak 
berpengaruh terhadap credit card use, credit card use berpengaruh positif 
terhadap compulsive buying, fashion interest berpengaruh positif terhadap 
compulsive buying, antara fashion leadership dan fashion interest terdapat 
hubungan yang relatif lemah yang bersifat positif, antara fashion leadership 
dan importance of being well dressed terdapat hubungan yang relatif lemah 
yang bersifat positif, antara importance of being well dressed dan anti-
fashion attitude terdapat hubungan cukup kuat yang bersifat positif, antara 
fashion leadership dan importance of being well dressed terdapat hubungan 
cukup kuat bersifat positif, dan antara fashion leadership dan anti-fashion 
attitude terdapat hubungan cukup kuat yang bersifat positif. Melalui hasil 
tersebut, maka Charles & Keith Surabaya disarankan agar mempertahankan 
atau meningkatkan fasilitas penggunaan kartu kredit, memahami selera 
konsumen dalam fashion, memberi servis yang lebih baik secara individual 
dan juga menawarkan produk yang lebih cocok dengan selera fashion 
konsumen tersebut. 
 
Kata Kunci: compulsive buying, credit card use, fashion orientation, 
fashion interest, fashion leadership, importance of being well 
dressed, anti-fashion attitude, Charles and Keith. 
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THE ANALYSIS OF FASHION ORIENTATION 
INFLUENCE ON COMPULSIVE BUYING BEHAVIOR 
PURCHASE WITH THE USE OF CREDIT CARDS ON 
CHARLES & KEITH SHOES STORE SURABAYA 
 
ABSTRACT 
 
 
The purpose of this study is to investigate the influence of fashion 
interest, fashion leadership, fashion interest, the influence of the importance 
of being well Dressed, the effect of importance of being well atttitude 
Dressed to the anti-fashion, fashion influence of interest on credit cards to 
use, the effect of credit card use to compulsive buying, the influence of 
fashion on the compulsive buying interest in a shoe shop Charles & Keith 
Singapore.  
Methods used to collect data is to distribute questionnaires to 150 
respondents with the characteristics of the female consumer, the visitor 
remains of Charles & Keith Singapore, often buy shoes in the store, have a 
credit card and residence in Surabaya. The sampling technique used here is 
non-probability, that is by convenience sampling and purposive sampling. 
Engineering analysis using structural equation modelling with AMOS.  
Results showed that fashion interest, no effect on credit card use, 
credit card use positive effect on compulsive buying, fashion interest, 
positive effect on compulsive buying, between fashion leadership and 
fashion interest, there is relatively little relationship is positive, between 
fashion leadership and the importance of being well dressed there is a 
relatively weak relationship that is positive, the importance of being well 
Dressed, and anti-fashion attitude are strong enough to be a positive 
relationship between fashion leadership and the importance of being well 
Dressed to have strong enough relationships are positive, and between 
fashion leadership and anti-fashion attitude there is a strong enough 
relationship is positive. Through those results, Charles & Keith Singapore 
are advised to maintain or improve the facilities of credit card usage, 
understanding of consumer tastes in fashion, giving better service 
individually and also offer products that better fit the fashion tastes of 
consumers.  
 
Key Words: compulsive buying, credit card use, fashion orientation, fashion 
interest, fashion leadership, importance of being well dressed, 
anti-fashion attitude, Charles and Keith. 
 
 
 
